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Raising the Bar

When ENVY first opened the doors at
Rathbone Place in 2006, Dave and Natascha
Cadle staked everything on a simple principle:
listen to what clients want now and for the
future and build out from there.

Dave Cadle, ENVY’s CEO and Co-Founder
recalls: “we put our house on the line. We
planned carefully, researched what clients
wanted, and designed around that. For
example, we realised that offline editing was
often painful in other facilities. Projects weren’t
synced and rushes weren't ready.

“We listened to what clients didn’t like: no
windows in rooms, poor client services, lack
of comfort.

“And we changed it. We made sure offline
suites were bright, well-serviced and efficient.
That philosophy has carried us ever since”

That combination of invisible efficiency
and visible quality has defined ENVY ever
since. From the details of client services and
creative excellence to the robustness of
the technology stack, everything has been
designed to remove friction for clients and
deliver better outcomes. Natascha Cadle,
ENVY’s Creative Director and Co-Founder
explains, “you can have all the tech in the
world, but if the coffee isn’t right, or lunch
doesn't turn up, that becomes the issue.
Clients don't just come for the technology.

One Stephen Street:

ENVY’s impressive new headquarters at One Stephen Street is a
purpose-built home for collaboration, creativity and client care
at every stage of post production underpinned by a robust,
state-of-the-art technical infrastructure.

They also come for the comfort, creativity and
everything that surrounds it”

Two decades later, ENVY has grown
into the UK’s largest post house, with a
reputation for reliability, creativity and client
care. Recognition has included winning seven
Broadcast Awards as Best Post-Production
House and being recognised as the ‘Most
Rated’ post house by television producers in
last year’s Televisual Facilities 50.

Adaptation
Since launch, ENVY has continued to grow
through expansion and strategic acquisitions,
always focused on the customer journey and
the inherent value of the ENVY brand above
the door.

ENVY initially built its
reputation with single

Dave Cadle

and media management systems straight
into edit-ready media. It was a logical move
to bring ENVY’s editorial workflow and ethos
forward into production and so create even
greater efficiencies.

ENVY’s recent expansion has included
Absolute and their sister animation company

Blind Pig in 2022 and the

I I Halo Group in August 2025.
documentaries and then by “Whether it’s Absolute strengthened

taking on fast-turnaround
entertainment and reality
shows with brutal editorial
and finishing schedules.
Today, ENVY is perhaps
best known as the home
of iconic, tentpole shows
ike BBC’s The Traitors
and Netflix’ Squid Game:
The Challenge. With 456
contestants, the latter can claim to be one of
the most complex from a post wrangling and
editorial perspective.

Key milestones included setting up
additional, dedicated offline houses with
Margaret Street (2007), Foley Street (2008),

Holden House (2011) and Windmill Street (2012).

Holden House has now relocated with
Rathbone Place to ENVY’s new ultra-modern,
purpose-built HQ at One Stephen Street.

ENVY invested further in advertising and
shortform work in 2016 with a dedicated new
building on Mortimer Street.

In 2021 ENVY CAPTURE was launched
offering clients a lightning-fast editorial
pipeline from bespoke on set record, ingest

commercials, drama
or entertainment, the
principle is the same:
deliver creative and
technical excellence,
reliably and beautifully.”

the advertising division
and brought in further
commercial work and
high-end visual effects
for film and TV. Blind Pig
is a creative studio that
specialises in innovative

| Natascha Cadle I animation and design.
They blend traditional

craftsmanship with cutting

edge Al to produce imaginative, visually
striking work. Halo extends ENVY’s reach into
scripted longform work.

Each has brought something distinctive to
the mix.

“We've taken the ENVY model of
efficiency, structure, reliability and applied it to
acquisitions,” Dave explains. “But we've kept
their creative heart beating. That’s why it works”

People First

Jannine Martin, Post Production Executive:
“20 years ago, Dave and Natascha brought
together an incredibly motivated and
hardworking team all with the same vision.
Since then, we have continued to attract the

the jewel in the crown V

Natascha Cadle

top creatives and most importantly we have
retained many of our day one key talent.

This is in part due to Dave offering the
unusual opportunity to invest in the company
and have both a personal connection and

a vested interest in its success and the

client experience.”

“We are first and foremost a people and
service business,” says Natascha. “People
thrive in a structural environment. It’s important
that people feel supported especially when it
comes to progression. We have our own Staff

Development Manager which is invaluable in
supporting new talent”

Established in 2008, Natascha created the
ENVY Academy which has become a vital
pipeline for talent with over 60% of ENVY’s
current team coming

finishing house in London. Calm on the
surface, but with the best talent and fastest
tech underneath. Clients trust us to deliver
outstanding results and that trust means
everything to us.

ENVY’s combination of

through the ranks. Natascha I I technical excellence, client
recalls “as the business “From when we opened, service and people-first

grew, we realised we
needed to train and develop
our own talent. | noticed

a huge gap between
education and employment,
and we set about bridging
that gap. ENVY has trained
a generation of post
professionals, many of
whom have returned as
senior creatives.”

One Stephen Street

ENVY’s new HQ is, “the jewel in the crown,”
says Dave. Understated and glamorous
without ostentation, the building is designed
to impress clients and support staff in equal
measure, supported by a resilient, modern
infrastructure. “This is the most efficient

everything was synced
and ready. Editors could
start immediately. Clients
loved that. It saved them
days of wasted time. That’s
what made us different”

culture has carried it through
two decades of growth.
With the new acquisitions
and flagship building, the
company is once again
redefining what a post
house can be.

As Dave puts it, “we may

| Dave Cadle I
not be the cheapest option

but our rates reflect the level
of care, experience and attention to detail we
bring to each project”

Natascha concludes, “it’s all about team
work that makes ENVY who we are today
from our client services and maintenance
teams to the engineers and from our Capture
team to our production team through to
Finance and HR, every department is integral
to what we have been able to achieve”

ENVY’s new reception desk at One Stephen Street

envypost.co.uk
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I acquisitions, ENVY runs
over 400 HP Z-series
workstations. Since the

beginning, ENVY has built its facility
around HP hardware, trusting it to deliver
consistent performance in the most
demanding workflows.

The new One Stephen Street facility
continues this tradition, with hundreds
of HP machines driving creativity across
multiple departments.

CTO Daniel Sassen is clear about their
importance: “HP workstations are the
backbone of our facility.”

The versatility of HP hardware also
gives ENVY room to innovate. Smaller form
factors like the Z2 Mini are being employed
for Avid systems, while high-end Z8s
power heavy finishing tasks.

“Clients don’t care what’s under the
hood - they just need everything to work
flawlessly,” says Technical Operations
Director Jai Cave. “HP makes that possible.”

&
{ Escape

Technology

Escape Technology has been ENVY’s long-
term partner for HP Z-series workstation
integration. Escape works with ENVY’s
technical leadership to specify, optimise and
support the hardware estate that underpins
every edit and every delivery.

“HP workstations give us reliability at scale,
and Escape Technology make sure that
reliability is delivered in practice,” says CTO,
Daniel Sassen.

For Technical Operations Director Jai Cave,
the value lies in trust. “When you're opening a
new building live, with clients walking in every
day, you need partners who don't let you
down. Escape’s Nick Mathews understands
our workflows, and Escape delivers”

By combining cutting-edge HP technology
with Escape’s integration expertise, ENVY has
built a creative infrastructure that clients can
rely on without question. It’s a partnership that
underpins the entire creative operation.

Excluding recent I

Making the move:

An Exacting Brief

With the move from Rathbone Place to
their new flagship facility at One Stephen
Street, the ENVY team set themselves a
daunting challenge: migrate one of the UK’s
largest post production operations without
stopping for a single day. The move was
about more than a change of address. It
was about creating a resilient, future-facing
infrastructure to withstand the test of time.

From Shell to Showcase

One Stephen Street was a blank canvas: a
cavernous space with vast windows, soaring
ceilings and raw potential.

For CTO Daniel Sassen, the new
building’s hidden treasure is out of sight,
“that Stephen Street had a
purpose-built broadcast-
grade data centre in the
basement made it the
obvious choice. It gave
us resilience, capacity
and the ability to migrate
live without disruption,”
including independently
located dual power feeds,
cooling and a diesel

Daniel Sassen and Jai Cave

for 38 racks. It was just meant to be”
With clients depending on ENVY’s
continuity, there could be

I I no interruptions. Daniel
“We were running explains the foundations,

Rathbone live but
increasingly fed from
Stephen Street. It was like
magic. Nobody knew the
move was happening, we
never missed a deadline”

“Pixitmedia’s software
defined storage gives us
consistent performance,
scalability and a platform
tailored to post. HP
workstations give us

the reliability we need

I Daniel Sassen I and Escape Technology
generator on the roof. And make sure that reliability is

there was a moment of
serendipity. “l had a requirement for 38 racks
and unbelievably, there was space in there

One of 32 well-appointed and distinctive offline edit suites

delivered in practice. Every
Avid, Flamse and Symphony at ENVY runs on
HP Z-series workstations”

without missing a beat V

ENVY’s new expansive reception from the curved staircase leading to the bar

Planning the Impossible

Technical Operations Director, Jai Cave says:
“we divided the project into clear teams -
interiors, engineering, operations, bookings
and security - each reporting into a central
global meeting with Dave and Natascha”

Across 3 months, servers,
storage, and IT systems
were migrated in carefully
phased steps. Rathbone
remained live, increasingly
powered by Stephen Street’s
new basement racks. CTO,
Daniel Sassen praised
the effort “This was a truly
incredible team achievement,
with engineering, logistics
and operations working
side by side to deliver a
seamless move.” Daniel also highlighted
Systems Integrator Adam Knowles from Crest
Broadcast: “Adam was in every key meeting,
from design drawings to final handover.

“It was like moving house while still living in
it. We couldn’t stop for a single day. By the time
we closed Rathbone, 70% of the infrastructure
was already live at Stephen Street”

Jai continues, “the client journey was
critical. We wanted wow factor at reception,
with production visible front and centre. From
there, you move into quieter, calmer corridors.
That narrative is built into the structure.”

Natascha worked with the team on space

utilisation and designed

mezzanine floors to make
I “It was like a giant I the most of the building’s

jigsaw puzzle
- multiple trades in the
same space, all
interdependent.
Planning and trusted
partners were everything”  furniture to achieve the right

available space as well as
designing the interiors of
suites and rooms, working
closely with Guy from AKA
Design on the bespoke

blend of functionality and

Jai Cave I aesthetic. “Editors can spend

six to eight months in one

room,” Jai notes. “The decor
is muted, comfortable and calm - vital when
people spend months inside them”

Zero Downtime

ENVY opened One Stephen Street in sections
while closing Rathbone in parallel. “We had four
or five ‘day ones’” Jai recalls. “Usually, you cut

the ribbon and everything’s ready. This time, we

had to open in phases. Each one had to work
from day one, because clients were walking in
The complexity was immense with
structured cabling, air con, sprinklers and
security systems and all had to be installed in
the right sequence. As Jai observes, “and then
you get input from the people doing the build
or responsible for fire safety. “You can’t do that
or this corridor needs to be wider or shorter
or you can't put a certain suite there’ It was
constantly in flux” And as Natascha adds the
move itself has so many moving parts, “not
forgetting the furniture, desks, phones, displays,
chairs... and everything else that comes with it”

Invisible Success
Jai reflects, “the proudest achievement is that
clients never saw the complexity. They just
saw everything working.” Daniel enthuses,
“that’s the best compliment we could have.”
ENVY’s new infrastructure is one of the
most resilient in the industry. With a broadcast-
grade data centre at its heart, trusted partners
around it and a client experience designed into
every corridor and suite, One Stephen Street is
more than a new building. It is the foundation
for ENVY’s next decade of growth.

envypost.co.uk
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pixitmedia.
CTO Daniel Sassen first adopted Pixitmedia’s
software-defined storage 15 years ago.
“Traditional SANs fragment over time, losing
performance as they fill up. Pixitmedia’s
Technology changed that, ensuring the
system performs at 100% from day one - no
matter how full it gets - with performance that
never degrades, plus incredible scalability and
resilience,” says Daniel. Looking ahead, he
adds, “We also have the flexibility to work on-
prem or in the cloud. It doesn’t matter where
the storage is”

“Shows like Gogglebox or The Traitors
give us no margin for error;” Daniel explains.
“Pixitmedia gives us 100% uptime and the
reliability we need to deliver”

For Daniel, Pixitmedia is more than a
vendor; it’s a partner. Responsive account
management from Mark Coleman and deep
technical expertise from Barry Evans ensure
the system continues to evolve alongside
ENVY’s ambitious growth.

Senior Colourist, Sonny Sheridan comments,
“when | joined ENVY, | transitioned onto
FilmLight’s Baselight. It isn’t just technology
and it’s fair to say I've fallen in love with it.

“l was impressed by FilmLight's
commitment to supporting that transition.
They understood that moving from one
grading platform to another is a major shift,
so they made it as seamless as possible.
They even installed a Baselight system in
my home so that | could train properly in
my own time before starting at ENVY. That
level of investment in my development was
extraordinary.

“FilmLight didn’t just supply a system, Andy
[Minuth] and Arthur [Johnsen] partnered with
me on a journey. Their training, support and
responsiveness gave me the confidence to
explore Baselight’s full potential. Today, it’s a
tool that feels natural and intuitive, enabling me

I to focus entirely on the creative.” I

=

Picture perfect:

Behind the Scenes

Any producer or director who has attended
multiple offline and online sessions in a
variety of post houses knows they can lose
hours and sometimes days watching the
project being prep’ed and chased while
they count down the time ahead of review
and delivery.

ENVY prides itself on its attention to detail
ahead of the offline. Rushes are ingested,
synced, and the projectis checked and
made ready by a team of edit assistants and
producers before the editors even arrive.
Missing assets are flagged and chased, and
the editors receive a daily report they can
rely on to share with their clients.

That efficiency flows throughout picture
post. “Support here isn’t
about firefighting, it’s
enabling,” says Senior
Online Editor, Dicky Everton.

The trust and
confidence this creates
with clients is invaluable.
Clients know that playback
will be flawless, conforms
will run correctly and
delivery will be on time.

Dicky’s online
colleagues include Adam
Grant, Luke Carter, Barrie Pease, Yiorgos
Loizou and David Preece.

Dicky Everton

The Colour of Trust
Senior Colourist, Sonny Sheridan joined
ENVY 18 months ago, “I

I _I come in, the project’s
“At ENVY, you can always synced, ready to
walk in, sit down,
and start creating.
The invisible workflows
mean you focus
on the creative, not
the problems”

go, and | can concentrate
on the image.”

Sonny has quickly
become a champion
for Baselight, FilmLight’s
flagship grading system.
“Baselight has given me

| Dicky Everton I absolute control of the
image. The subtlety in

controlling contrast and
roll-off is extraordinary. For the first time, |
feel totally in control of the picture”

Senior Online Editor, Adam Grant in one of five new online suites

focus on the creative V

Sonny Sheridan

That freedom comes from trust in both
the technology and the people around him.
“There are no egos here,” Sonny insists.

“Just decent and talented people working
together. That’s what makes the wheels turn.”

Complementary Strengths
ENVY’s grading team combines different
skills and perspectives. Senior Colourist
Andrew Cloke is known for his technical
expertise. (Andrew originally joined ENVY
in 2008 before cutting his colourist’s teeth
at another post house and returning over a
decade ago.) “My role is often about making
workflows more efficient, so the creative can
shine without being held back,” he says.
Andrew has handled mammoth projects
like The Traitors (NBC version) which can
involve grading 2,500 shots from a mix
of Sony Cinema Line, Panasonic PTZ, DJI
drone and even GoPro cameras in a single
episode. Extensive testing with production
teams ensures that camera colour and
contrast variations are harmonised within
a unified grade. “On The Traitors, we grade
thousands of shots from multiple cameras.
The challenge is creating a continuity of
look that feels seamless.”
Finding that balance between the
process and the creative defines the
team, which also includes Senior Colourist,
Paul Fallon and Colourist, Teresa Braida.
“Between us, we cover technical, artistic, and
emotional strengths,” Andrew notes. “We're
constantly sharing ideas, learning from each
other, and pushing the craft forward.”

Better Together

This collective ethos is echoed across
the company. From offline assistants
prep’ing projects to engineers ensuring
storage and playback are flawless, every
role contributes to making the operational
process invisible to clients.

For Dicky, it’s also inter-departmental
collaboration that sets ENVY apart.
“There are no silos. We’re all connected
across offline, online, grading. That’s
what makes it seamless.

vision beautifully, on time, every time.”

Andrew adds that the diversity of the
teams’ strengths ensures that no matter
the challenge, ENVY can deliver. “We’re
constantly learning from each other, and
that pushes us all forward.”

The Bigger Picture

Sonny confirms that most of his work

includes an HDR deliverable with a diverse

portfolio including The Traitors, One Day
in October and Walking

Everything is designed so I I with Dinosaurs. ENVY has
you can concentrate on “Everyone knows their been working on more

the creative”

As CEO, Dave Cadle
puts it: “the true success
is that clients never notice
the complexity. They just
see everything working.”

This continuity of

role and respects what
others do. 'm allowed to
be creative because | have  Am I Being Unreasonable?
technical people to be
technical. It’s a supportive
environment.”

scripted projects in the
last year including BBC’s

and Things You Should
Have Done both graded
by Sonny.

With the Halo Group

purpose and focus on the I Sonny Sheridan I acquisition further

deliverable means that

when a project moves

from offline to online to grade, there are

no surprises. Editors and colourists can

focus on refining the creative rather than

troubleshooting technical issues.
Ultimately, the goal is to deliver what the

client wants, on time, and at the highest

possible quality. “Trust is everything,” says

Sonny. “Clients trust that we’'ll deliver their

lifting ENVY’s scripted

credentials and Absolute
and Blind Pig’s reputation for visual effects,
ENVY is well placed to increase its scripted
picture post footprint.

And crucially to apply ENVY’s post
methodology. From offline to online to
grade, the promise is simple: seamless
workflows, flawless support and creative
results delivered on time.

Andrew Cloke in one of five new grade suites

envypost.co.uk
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mastering the audio V

Audio was a critical piece of the puzzle when
building the new HQ. The machine room

was located beyond the limits of traditional
analogue audio cabling, no longer central to the
studios. For CTO, Daniel Sassen this demanded
a new approach. The solution came from HHB.

Working closely with JJ and Steve Jones at
HHB, ENVY deployed a Dante Domain Manager
Gold system, creating a fully IP-based audio
network across the building. This meant any
booth could be dynamically assigned to any
studio, with security and manageability built in.
For ENVY’s assistants, HHB even ran training
days to ensure the team could configure and
operate the system with confidence.

“HHB were brilliant partners: knowledgeable,
responsive and genuinely part of our team,”
says Daniel. “They never just sold us kit; they
thought about the whole workflow and gave us
the tools to future-proof our audio workflows.”

qKp

akadesign.com

ENVY’s Creative Director, Natascha Cadle says,
“Pve worked with Guy for many years, and

what makes him special is that he understands
both the technical and the human side of post
production. It’s not just about building a desk or
fitting a room; it’s about thinking how a mixer or
editor will spend eight hours a day in that space,
what they will reach for, how they will feel in the
room. Guy gets that.

We wanted spaces that reflect our ethos:
homely, elegant and functional. The dubbing
theatres at Stephen Street are the perfect
example. Every detail, from ergonomics to
acoustics, was thought through. The rooms are
comfortable, but they also look fantastic. Clients
walk in and are instantly reassured that they are
in a world-class facility.

Working with AKA Design is always a joy.
Guy and his team bring ideas, craftsmanship,
and care to every project. The result is spaces

I that don’t just work, they inspire.

Andy Hodges

From the Top Down

Senior Dubbing Mixer Andy Hodges recalls
that culture of constant
reinvention has been in
place since ENVY’s earliest
days, when Andy joined
the company. What struck
him immediately was

the ambition to always

be ahead of the curve. “1
didn’t want to work with

old analogue equipment
that had been around for
years. | wanted to work with
software-based systems.
ENVY was putting in all new, software-based
control desks at the time. That was the future.

Tracklay Operator, Chris Hopgood in one of eight new audio suites

When | joined, ENVY was already looking at
the next demand curve. That'’s still true today.”

Technology that Empowers
ENVY’s reputation for embracing innovation
is clear in its audio infrastructure. From
the start, Andy pushed for systems that
allowed genuine interconnectivity. The
adoption of Dante IP audio networking at
One Stephen Street, supported by HHB, has
been transformative. “Dante IP has been
transformative. It’s flexible, reliable, seamless,”
Andy says. At the core is Avid Pro Tools, still
the industry standard and regularly updated
in close consultation with Avid themselves.
“The fact that ENVY has a reputation means
that Avid want to come and see us. If we
didn’t have that reputation, it

I I wouldn’'t happen”
“You can build the The move to One

most connected
systems in the
world, but it’s
the human
connections that
make it work.”

Stephen Street has only
enhanced that integration.
“What’s lovely about the
new building is that only
the relevant, modern kit
has been brought forward.
And because we've tidied

Dominic Briere-Edney I up all the remote and

work-from-home solutions
we developed during the
pandemic, it all just works seamlessly now.”
For Andy, the difference in the new

dubbing theatres is palpable. “The new rooms
are amazing. Everything in here is the latest
version of Pro Tools, the latest Avid S6 desks,
and the acoustics are briliant. Clients walk

in and they’re instantly reassured they’re in a
world-class facility.”

Culture of Quality

Behind the scenes, ENVY has built a strong
culture of quality control. “We're really heavy
on QC;” Andy says. “We care deeply about
deliverables being right. With new systems
to check things automatically, we can be
more efficient, but the ethos of care hasn’t
gone away.”

That attention to detail is part of why ENVY
has been entrusted with massive projects like
Squid Game: The Challenge. “There were over
450 characters and all those microphones,
which was carefully orchestrated by Ricky
Martin and his CAPTURE team. Very few
companies could take that on. But here, it
was like, let’s break it down, make it work.

And we did”

Home Grown

Andy says the experience of working in
ENVY’s audio department echoes the picture
departments’ commmentary and can be
summed up in one word: “trust”.

It is a deceptively simple single word
that reveals the deeper strength of ENVY’s
approach: the right blend of technology,
culture and people. As Andy explains, “We
don’'t work in isolation. Collaboration is baked
into everything we do. If there’s a problem,
we'll go into each other’s rooms, swap ideas,
troubleshoot together. | get calls not just from
clients but from colleagues, asking questions,
and that’s how it should be.”

“We support each other all the time,” he
explains. “The team today numbers around
eleven dubbing mixers, including well-known
names like Matt Skilton, Bob Jackson, Ben
Ormerod, Chris Braithwaite, Alex Rice, Tom
O’Pray, Rioch Fitzpatrick, James Van Den
Bosch, Tim Matthews and Arge.” Many of
them, like Andy, have been with the company
from the very start. “Five of us were here from
the beginning,” he recalls. “The rest have
come in through the ranks and moved up.”

Senior Dubbing Mixer, Matt Skilton in one of two Atmos HE suites

The emphasis has been on nurturing talent.
“Most of us started off as either a runner or
an audio assistant” A process formalised in
2008 with the ENVY Academy. “The Academy
means we're always training
new talent. It keeps us fresh I
and ensures skills are passed
on. Freelancers are great,
but for us, home-grown
works better. Efficiency
is everything, and we've
developed our own way

of working because we've
learned what works best”

The ENVY Way
For Andy, much of the magic
lies in the feedback loop between departments
and this open approach applies equally to
relationships with clients. “l always invite editors
to come and sit with me during the mix. They
see the challenges | face, and then they go
back with a new perspective on how to prepare
material. That virtuous circle helps everyone”

The result is an unmistakable “ENVY way”
of working that’s efficient, collaborative and
relentlessly focused on quality. “It’s all about
not wasting time and energy. That’s what sets
us apart”

Andy’s reflections also reveal his personal
commitment to both the business and the
craft. “If ENVY wasn’t nice to work at, | wouldn’t

“Every project is
like a national record
of achievement.

In 50 years’ time | can
look back and say,
| did that”

still be here. Job satisfaction is really important”
He acknowledges the pressures too. “There
are always tricky days and big jobs. But you
break it down, make it work, and there’s a buzz
in achieving it. Why is that a

I bad thing? It’s brilliant.”

Brand Values
“Throughout the facility
there is a shared sense

of direction and ambition,
always focused on the
project and the customer
experience;” says Business

| Andy Hodges I Development Manager,
Joanna Rowan. Fellow

Business Development

Manager, Nicola Whitehead puts it down to,
“a culture built on respect and collaboration,
where everyone’s pulling in the same direction.”

ENVY’s reputation for getting projects
completed on time and on budget is
understood not just by ENVY’s loyal customers
but also by broadcasters and streamers.
“We're often involved right from the start, in
pre-production, where we can add value,”
Joanna continues. “The ENVY name brings
credibility to a project before it’'s even begun.”

Business Development Manager, Dominic
Briere-Edney concludes, “We've had
producers and production companies with
us since day one. That’s rare in post”

envypost.co.uk
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The Traitors Series 3

I “From capture to final post, ENVY has I

consistently been a partner we trust
to deliver. Their ability to handle some
of our most ambitious productions
at scale, while maintaining creativity
and technical excellence, is invaluable.
Our relationship with ENVY is a true
partnership built on trust, collaboration
and a commitment to delivering
outstanding television.”

Jo Crawley Director of Production,

our award-winning comedy with ENVY. | am
really impressed by the new Stephen Street
facility: the space and design make an
incredible first impression. The design and
layout have been carefully planned and offer
top of the range tech across all offline and
finishing suites. We love collaborating with
the ENVY comedy team: they are incredibly
helpful and always thinking about how they
can take projects to the next level from a
creative and technical level. We are already

demand world-class post V

Things You Should Have Done

N
Y

Studio Lambert

I “As shows grow in scale and ambition, I

ENVY CAPTURE’s ability to deliver footage
quickly, intelligently structured and ready
for edit has made them one of our key
collaborators. On The Traitors and Squid
Game: The Challenge, they designed
cost-efficient workflows and provided
bespoke solutions with a proactive, can-
do attitude. No job is too big for them.”

planning our return with our next series”

Zoé Mello Head of Production,

| Roughcut TV

The Other War I I Walking With Dinosaurs
“Our offline post production only stops

temporarily at Christmas. That means
Raw has a permanent Exec edit suite
at ENVY (I basically live there) making
communication and creativity easy.
Season 16 of Gold Rush is a 34-hour
order. Once we deliver to Discovery
the total number of hours produced
will be close to 450 with all seasons
combined. | cannot think of any other
post house that could have delivered
450 hours of Gold Rush over 16 years ...
nope... none!”

Studio Lambert for BBC Roughcut TV for BBC

Gogglebox The Apprentice

Studio Lambert for Channel 4 BBC for BBC

Stephen Yemoh Executive Producer,
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Naked Television (Fremantle) for BBC 1
Grand Designs One Day in October

Squid Game: The Challenge

I “I've been an ENVY client for 15 years. I

The ENVY team care about each episode
of Gold Rush as much as | do. ENVY is
rightly renowned for the quality of their

final post work and the calibre of the
post talent they employ, but now they’ve
upped their game with fabulous new
premises at Stephen Street.
The new building is a triumph!”

Craig Blackhurst Executive Producer,
Raw TV
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Michal Porecki Series Completion
Producer, Raw TV I
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Remarkable for ITV

Studio Lambert and The Garden Productions for Netflix Boffola Pictures for BBC Raw TV for Discovery Channel



